The Anatomy of

A STRONG
EMPLOYER
BRAND

What makes an employer brand
stand out in 20257 These are the
essential building blocks that
define, activate, and scale a brand
talent actually wants to work for.
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EVP CLARITY CULTURE &

The Brain of Your Brand

e This is where your brand thinks—your
strategy, messaging, and positioning
live here.

A strong EVP provides clear direction
and decision-making logic for how
you talk to talent.

“What do we stand for? Why should
talent care?”

EXPERIENCE

The Emotional Core

This is how your brand feels—your
values, employee relationships, and
emotional resonance.

It drives loyalty and trust internally
and externally.

“Do people feel like they belong
here?”

MEASUREMENT & FEEDBACK J

The Instinct + Intelligence

e This is your brand’s sense of reality—how you listen, measure, and adjust.
* Like gutinstincts backed by data, this keeps your brand responsive and self-aware.

e “Are we living up to our brand promise?”
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STORYTELLING

The Work in Motion

This is how your brand acts—through
content creation, social sharing,
advocacy, and campaigns.

Hands bring your brand to life in
tangible, creative ways.

“What are we showing the world
about who we are?”

REPUTA TION‘
& PROGRESS

Your Forward Movement

e This is how your brand moves
through the world—building
presence, trust, and momentum.

e Strong feet = stability, progress, and
direction.

* “How are we showing up in the talent
marketplace?”

OF EMPLOYER BRANDING

Your employer brand isn't just a strategy—it’s a living, breathing force

designed to connect with real people.

When every part of your brand works together—head, heart, gut, hands, and
feet—you don't just attract talent. You inspire them to stay, grow, and thrive.

Ready to Bring Your Employer Brand to Life?
Use Cliquify to align your strategy, scale your stories, and connect with talent.
Book your demo today at cliquify.me
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https://www.cliquify.me/

